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THE COLLABORATIVE GROUP OF THE AMERICAS
ON INHERITED GASTROINTESTINAL CANCER (CGA)

The Collaborative Group of the Americas on Inherited Gastrointestinal Cancer (CGA) was established in 1995 to improve 

understanding of the basic science of inherited colorectal cancer and the clinical management of affected families. In 2018, 

the CGA moved to change their name to the Collaborative Group of the Americas on Inherited Gastrointestinal Cancer, 

to be more inclusive of inherited gastrointestinal cancers as a whole. The CGA’s clinical and research focus is hereditary 

gastrointestinal cancer syndromes, including but not limited to:

       • Familial Adenomatous Polyposis (FAP)

       • Familial Colorectal Cancer Type X

       • Familial Pancreatic Cancer

       • Gastric Adenocarcinoma Proximal Polyposis of the Stomach (GAPPS)

       • Hereditary Diffuse Gastric Cancer

       • Hereditary Mixed Polyposis Syndrome

       • Hereditary Non-Polyposis Colorectal Cancer (HNPCC)

       • Juvenile Polyposis Syndrome

       • Lynch Syndrome

       • MUTYH Associated Polyposis (MAP)

       • Peutz-Jeghers Syndrome

       • Polymerase Proofreading-Associated Polyposis (PPAP)

       • PTEN Hamartoma Tumor Syndrome

       • Serrated Polyposis Syndrome
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 ABOUT

 VISION STATEMENT
The vision of the CGA is to eliminate morbidity and early mortality of hereditary gastrointestinal cancers.

 MISSION STATEMENT
The mission of the CGA is to advance science and clinical care of inherited gastrointestinal cancers through research and 

education as the leading authority in the Americas. Through this mission, the CGA offers the following:

       • Education regarding the clinical management and molecular genetics of inherited gastrointestinal cancer to physicians,
         allied healthcare professionals, patients, and their families

       • Access to collaborative trials and studies

       • Resources for developing new hereditary registries and supporting their registries

       • A forum for exchange of ideas

       • Multidisciplinary expertise in clinical care, healthcare policy, and research related to hereditary gastrointestinal cancer                                                       
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MATTHEW B. YURGELUN, MD
Dana-Farber Cancer Institute 
Harvard Medical School
Boston, MA

THE CGA COUNCILORS
 ABOUT

2020 CGA COUNCIL

PRESIDENT-ELECT
RANDALL BRAND, MD
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ADMINISTRATIVE DIRECTOR
JAMES CHURCH, MD
Cleveland Clinic
Cleveland, OH
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Perelman School of Medicine
Philadelphia, PA
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Term (2020 - 2023)
Columbia University
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THE CGA ANNUAL MEETING
 ABOUT

2019 MEETING OVERVIEW
The CGA is devoted to providing cutting-edge education 

regarding the clinical management and molecular genetics 

of inherited gastrointestinal cancer to physicians and allied 

healthcare professionals. We achieve this primarily through 

continuing medical education and by providing a forum for 

the exchange of ideas at our annual meeting. The CGA aims 

to encourage professional growth, stimulate intellectual 

curiosity, and improve patient outcomes by expanding 

access to up-to-date information of interest to practitioners 

and researchers. Many health care practitioners have 

knowledge and practice gaps regarding genetic testing, 

counseling, prevention, diagnosis, and treatment of patients 

with hereditary gastrointestinal cancer syndromes. We 

are increasingly recognizing that genetic cancer risks are 

common. As costs fall and demands increase exponentially, 

hereditary gastrointestinal cancer is increasing in relevance. 

With these needs in mind, the CGA provides an annual 

conference to inform and update health care professionals 

about key developments in genetic cancer risks.

The 2020 CGA Annual Meeting will be held November 14-

16, 2020 at the Loews Vanderbilt Hotel, Nashville, TN. This 

year’s meeting will be held directly before the National 

Society of Genetic Counselors (NSGC).  The program is 

designed to keep clinicians and scientists up-to-date on new 

developments in hereditary gastrointestinal cancer research, 

including implications in the prevention, diagnosis, and 

treatment of patients with hereditary gastrointestinal cancer 

syndromes. The 24th Annual Meeting of the CGA will 

present supportive information and updates on hereditary 

gastrointestinal cancer research for clinicians.

This program will be directed to colorectal surgeons, 

medical oncologists, gastroenterologists, researchers, 

geneticists, nurses, colorectal cancer registry coordinators, 

genetic counselors, and psychologists.
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ATTENDEE COMMENTS ON THE PROGRAM:
“I enjoyed that the majority of the information presented 
is directly applicable to my practice as a cancer 
genetic counselor. I also liked to hear expert opinions 
from various backgrounds.”

“Great interdisciplinary collaboration, energy and 
enthusiasm of the society.”

“The participants’ passion for what they do is amazing 
and inspires me to stay involved and participate as 
much as I can.”

“It is very clinical oriented, gives to us practitioners 
a lot of information about current guidelines and new 
discoveries.”

ATTENDEE BREAKDOWN:

REGISTRATIONS FROM 2015-2019:
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THE COLLABORATIVE FUND
 ABOUT

The Collaborative Fund seeks to drive the mission of the CGA through the financial support of activities that disseminate 

knowledge and scientific discovery and thereby improve the care of affected patients with inherited colorectal cancer. 

As part of the CGA’s commitment to its mission and its membership, the Collaborative Fund Committee invites 

members in good standing to submit proposals addressing any component of the CGA’s mission.

Awards of up to $20,000 per year are given to unique and creative projects based on a competitive review. Preliminary 

or pilot projects do not require previous work or preliminary data. These awards are not designed to fund existing or 

ongoing activities. Grants submitted with matching funds will receive special attention. The number of awards granted 

per year by the Collaborative Fund Committee will be determined in advance based on available funds. Each award will 

be for one year; however, competitive renewal for a second year is possible based on documentation of productivity.

Please visit the CGA website for further details: https://www.cgaigc.com/collaborative-fund

THE COLLABORATIVE FUND COMMITTEE

DENNIS AHNEN, MD
University of Colorado School of Medicine

Denver, CO

WENDY KOHLMANN, MS, CGC
Huntsman Cancer Institute

University of Utah College of Medicine 
  Salt Lake City, UT 

MATTHEW F. KALADY, MD
Cleveland Clinic
Cleveland, OH

SUSAN K. PETERSON, PHD, MPH          
MD Anderson Cancer Center

Houston, TX

ELENA STOFFEL, MD, MPH
University of Michigan

Ann Arbor, MI

As part of CGA’s commitment to collaborative research, a portion of your 
sponsorship dollars will be donated to the Collaborative Fund so that they 
can advance the overall mission of the CGA.

https://www.cgaigc.com/collaborative-fund
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2020 SPONSORSHIP AND  
EXHIBIT OPPORTUNITIES

The CGA offers a variety of sponsorship and exhibit opportunities at the annual meeting. Recognition will be given to 

each sponsor in the conference program book, on all signage, in pre-conference marketing materials, and on the CGA 

website, www.cgaigc.com. This is a great opportunity to highlight your company or product to physicians, researchers, 

geneticists, nurses, colorectal cancer registry coordinators, genetic counselors, psychologists, and other healthcare 

professionals involved in the care of individuals with hereditary gastrointestinal cancer.

The CGA has chosen to provide general support opportunities for the 2020 Annual Meeting in compliance with the 

PhRMA Code on Interactions with healthcare professionals (www.phrma.org).

IMPORTANT DEADLINES

AGREEMENT

Supporters showing interest must commit in writing by completing the Sponsors/Exhibit Webform at the end of 

this prospectus. An electronic signature is requested on the webform to confirm the sponsorship. Upon receipt of 

the completed form, Letters of Agreement required by the sponsoring company may be processed. All submitted 

sponsorship orders are considered final. To be listed in the program book, all sponsorships must be confirmed at 

least one week before the conference.

PAYMENT

Invoices are generated upon receipt of the webform or the fully executed Letter of Agreement. Payment is due 

45 days from the date of the signed webform or Letter of Agreement. Please include a copy of the invoice and/or 

purchase order with payment.

PAYMENT INFORMATION
Remit payment to:

Collaborative Group of the Americas on Inherited Gastrointestinal Cancer
C/O PACE Medical Communications

Attn: CGA 2020
1400 N. Harbor Blvd., Suite 625

Fullerton, CA 92835

http://www.cgaigc.com
http://www.phrma.org
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2020 CORPORATE 
SPONSOR PACKAGES

PLATINUM SPONSOR 
PACKAGE

$90,000

SILVER SPONSOR 
PACKAGE

GOLD SPONSOR 
PACKAGE

Recognition with Logo Placement on CGA 
Opening Remarks PowerPoints + Verbal 
Recognition, on CGA Conference Website 
and in CGA Meeting Booklet

•

Recognition with Logo Placement on 
Printed Poster Boards

Recognition with Logo Placement on 
Printed Poster Boards

Recognition with Logo Placement on 
Printed Poster Boards

•••

Advertisement Opportunity with one 8.5 x 
11 Promotional Product Bag Inserts in the 
Attendee Conference Bag

••• Advertisement Opportunity with one 8.5 x 
11 Promotional Product Bag Inserts in the 
Attendee Conference Bag

Advertisement Opportunity with one 8.5 x 
11 Promotional Product Bag Inserts in the 
Attendee Conference Bag

Access Opportunity with 1 Premier Exhibit 
Booth for 3 days 

Access Opportunity with 1 Premier Exhibit 
Booth for 3 days 

Access Opportunity with 1 Premier Exhibit 
Booth for 3 days 

•• •

One (1) Banner Advertisement and One (1) 
Push Notification on Conference Mobile 
App

•

Recognition as Sponsor with Logo Display 
on the Collaborative Fund of the Website 
Landing Page

• Recognition as Sponsor of CGA Annual 
Meeting Webcasts, CGA Podcast Series, 
Monthly Journal Scan, and Webinar Series 
on Website Landing Pages and Emails

•

One (1) Sponsored Seminar During Lunch 
or Dinner.   Prioritization of Time Slots 
Based on Sponsor Level (Platinum, Gold, 
Silver).  Meal, Speaker and AV Costs to be 
Covered Directly by Sponsor

• One (1) Sponsored Seminar During 
Breakfast.   Prioritization of Time Slots 
Based on Sponsor Level (Platinum, Gold, 
Silver).  Meal, Speaker and AV Costs to be 
Covered Directly by Sponsor

• One (1) Sponsored Seminar During 
Breakfast.   Prioritization of Time Slots 
Based on Sponsor Level (Platinum, Gold, 
Silver).  Meal, Speaker and AV Costs to be 
Covered Directly by Sponsor

•

Six (6) Complimentary Conference 
Registrations to the Conference and 
Networking Events

• Four (4) Complimentary Conference 
Registrations to the Conference and 
Networking Events

• Two (2) Complimentary Conference 
Registrations to the Conference and 
Networking Events

•

$50,000 $27,500

Recognition as Corporate Sponsor with 
Logo Display on CGA Sponsorship Page 
(12 months)

Recognition as Corporate Sponsor with 
Logo Display on CGA Sponsorship Page 
(12 months)

Recognition as Corporate Sponsor with 
Logo Display on CGA Sponsorship Page 
(12 months)

••

• Recognition as Wifi Sponsor in CGA 
Conference Meeting Booklet

• Recognition as Wifi Sponsor in CGA 
Conference Meeting Booklet

• Logo Placement on CGA Conference Bag• Logo Placement on CGA Conference Bag

•One (1) Banner Advertisement and One (1) 
Push Notification on Conference Mobile 
App

•

Email Blast Sent to Conference Attendees, 
Advertising the Sponsored Seminar.  Email 
advertisement Content to be Supplied by 
Sponsor

• Email Blast Sent to Conference Attendees, 
Advertising the Sponsored Seminar.  Email 
advertisement Content to be Supplied by 
Sponsor

•

• Recognition as Sponsor of CGA Annual 
Meeting Webcasts on Website Landing 
Page

Promotional Opportunity to Host One  
(1) Sponsored Product Theater Webinar, 
Advertised to CGA membership

•

Access Opportunity to Host a CGA Council 
Dinner or Breakfast During the Annual 
Conference and Host a Meal with the CGA 
Council/Board Members Prior to the Winter 
Council Meeting

•

• Advertisement Opportunity with One 
(1) Quarterly eNewsletter Banner 
Advertisement. eNewsletter is 
Disseminated to Entire CGA database

• Advertisement Opportunity with  Two 
(2) Quarterly eNewsletter Banner 
Advertisement. eNewsletter is 
Disseminated to Entire CGA database

The CGA is pleased to offer a Platinum Corporate sponsorship package. These packages are designed for companies and organizations interested in being a 
lead sponsor of CGA. As a leading sponsor, your company will receive valuable benefits during the meeting and throughout the year.  

Discounts are offered if a 3-year commitment is made.

Recognition with Logo Placement on CGA 
Opening Remarks PowerPoints + Verbal 
Recognition, on CGA Conference Website 
and in CGA Meeting Booklet

•Recognition with Logo Placement on CGA 
Opening Remarks PowerPoints + Verbal 
Recognition, on CGA Conference Website 
and in CGA Meeting Booklet

•
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If you prefer an a-la-carte approach to sponsorship, the following opportunities are available on a limited basis.  
Prioritization may be given to Corporate Sponsors and are on a first-come, first-served basis.

EXHIBIT BOOTH: $3,500 – INDUSTRY | $750 – NON-PROFIT 
INCLUDES:
•   One (1) six foot exhibit table 
•   One (1) complimentary conference registration
•   Recognition as an exhibitor in the conference program book and on all meeting signage
•   Company logo and website hyperlinked on the CGA website, www.cgaigc.com 
•   Exhibitor Registration Fee $1,000 per additional attendee

ATTENDEE WIFI SPONSORSHIP: $2,500
INCLUDES:
•   Customizable network name and access password for sponsorship recognition 
•   Announcement in conference program book to include customized network name, password, and logo 
•  Dedicated signage in conference space including customized network name, password, and logo
•  Recognition as a Sponsor in the conference program book and on all meeting signage
•   WiFi information cards with company logo distributed to all attendees
     *Passwords may not contain product names; Company names are permitted

ATTENDEE CONFERENCE REGISTRATION BAGS SPONSORSHIP: $3,500
INCLUDES:
•   Sponsor’s logo featured on attendee conference bags
•   Bags will be distributed to all attendees upon conference check-in 
•   Recognition as a Sponsor in the conference program book and on all meeting signage
•   Company logo and website hyperlinked on the CGA website, www.cgaigc.com  
     Subject to CGA approval. Conference registration bags will include company logo and CGA’s logo.

BAG DROP INSERT: $2,500
INCLUDES:
•   One 8.5 x 11” promotional product insert in conference bags

APP BRANDING OPPORTUNITIES
Looking for ways to expand your company or product’s visibility at the 2020 CGA Annual Meeting?
Take a look at the incredible branding opportunities that will be featured on the Conference App 
that is now available!

BRANDED BANNER AD: $2,500 
INCLUDES:
•   One branded banner ad on the conference app to advertise your organization
     *Artwork and/or content provided by sponsor

PUSH NOTIFICATION: $2,500
INCLUDES:
•   One push notification sent to all conference app users; alert pops up prominently on each attendee’s device             
    *Artwork and/or content provided by sponsor

2020 SPONSORSHIP AND  
EXHIBIT OPPORTUNITIES

https://www.cgaigc.com
https://www.cgaigc.com
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The CGA is pleased to provide opportunities for sponsor-offered education meal seminars. CGA 
reserves the right to make adjustments on the final schedule times.

TOP TIER SEMINAR (LUNCH AND DINNER): $8,000 
TWO OPPORTUNITIES AVAILABLE - (ONE LUNCH AND ONE DINNER)

•   Sponsor a 90-minute educational session during lunch or dinner
•   Speaking opportunity  
•   Signage at the food and beverage stations recognizing company as the sponsor 
•   Opportunity to have sponsor-supplied collateral in session meeting room  
•  Two (2) dedicated email blasts sent to conference attendees announcing seminar; 
    artwork supplied by sponsor
•   Opportunity to include one-page seminar flyer in conference attendee bags
    *All meal expenses, and audio visual charges, are the responsibility of the sponsor

2020 SPONSORED
SEMINARS

SECOND TIER SEMINAR (BREAKFAST): $5,000
TWO OPPORTUNITIES AVAILABLE

•   Sponsor a 60-minute educational session during breakfast 
•   Speaking opportunity  
•   Signage at the food and beverage stations recognizing company as the sponsor
•   Opportunity to have sponsor-supplied collateral in session meeting room 
•   Two (2) dedicated email blasts sent to conference attendees announcing seminar; 
     artwork supplied by sponsor
•   Opportunity to include one-page seminar flyer in conference attendee bags
      *All meal expenses, and audio visual charges, are the responsibility of the sponsor
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Support research and development in the field of inherited GI Cancers through a corporate sponsorship.  Your 

contribution will be used to fund meritorious research projects.  Your company will be recognized as a corporate 

sponsor for a calendar year on the CGA website, www.cgaigc.com.

2020 CGA FUND SPONSORSHIP $15,000

ADDITIONAL SPONSORSHIP  
OPPORTUNITIES

CGA will issue periodic e-newsletters with educational and informational content to its members.  As a sponsor 

you will receive a prominently placed advertisement with a link to your web page.

2020 CGA E-NEWSLETTER ADVERTISEMENT $2,500

Your slide deck, your speaker.  CGA will promote and host your webinar on Zoom.  Includes 2 announcements 

over 60 days, confirmations and one day of reminder. 

2020 CGA SPONSORED PRODUCT THEATER WEBINAR $7,500 

CGA is offering organizations the opportunity to sponsor the webinar series which provides live, on-line 

mentorship from national experts to the CGA membership each month. Click here to see the latest webinar 

schedule. Your sponsorship will be acknowledged throughout 2020 on the webinar landing page.

2020 CGA WEBINAR SERIES SPONSORSHIP: $5,000

The CGA Education Committee is excited to offer the GI Cancer Podcast Series. The podcasts are FREE and 

available on iTunes, Podomatic, TuneIn and more. CGA is offering organizations to sponsor the podcast series 

which reaches a broad audience on Hereditary GI Cancers from Multi-disciplinary experts.   Your sponsorship will 

be acknowledged on the podcast section of the CGA website throughout 2020.  Click here to learn more about 

the CGA podcast.

2020 CGA PODCAST SERIES SPONSORSHIP: $5,000

The CGA knows how hard it is to keep up on the multidisciplinary literature relevant to hereditary GI 

cancer syndromes. To meet the CGA membership’s needs, the CGA will scan the high-impact journals from 

Gastroenterology, GI surgery, Oncology, Genetics, Pathology and general medicine/science every month and 

distribute a national email. Click here to learn more. CGA is offering organizations to sponsor the Monthly 

Cancer Journal Scans. Your sponsorship will be acknowledged on the Journal Scan section of the CGA website 

throughout 2020.

2020 CGA MONTHLY JOURNAL SCANS: $5,000

To discuss conference support opportunities further, please contact:
PACE Medical Communications, Sponsorship Development

1400 N. Harbor Blvd., Suite 625
Fullerton, CA 92835
Tel: 714-626-0113

Email: cga@pacemedcom.com

http://www.cgaigc.com
https://www.cgaigc.com/webinars-and-podcasts
https://www.cgaigc.com/copy-of-journal-scans
https://www.cgaigc.com/journal-scans
mailto:cga%40pacemedcom.com?subject=
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2020 CGA SPONSOR
AND EXHIBIT FORM

Click Here for the 
Online Form and Agreement

To secure your sponsorship, you must click above to complete the online form and agreement.

Make checks payable to: 

THE COLLABORATIVE GROUP OF THE AMERICAS
ON INHERITED GASTROINTESTINAL CANCER (CGA)

Mail checks to:

PACE MEDICAL COMMUNICATIONS
ATTN: CGA 2020

1400 N. HARBOR BLVD., SUITE 625
FULLERTON, CA 92835

https://podio.com/webforms/23718233/1711560
https://podio.com/webforms/23718233/1711560


1. EXHIBIT SPACE
The CGA shall provide an exhibit space at the site specified for the fees associated with such exhibit space as

listed on the preceding page. Company representatives shall not engage in any question-and-answer portion of the

activity at which the company is exhibiting.
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EXHIBITOR TERMS
AND CONDITIONS

2. WAIVER/INDEMNITY
The exhibitor space shall be undertaken at the company’s own risk. The CGA, its officers, agents, and employees

shall not be liable for any claims, damages, injuries, actions, or causes of actions whatsoever, to the company, or to

the company’s property, or to the executors, heirs, or assigns of the employees or agents of the company, arising out

of or connected with the use of the exhibitor space. The company shall take no action against the CGA, its officers,

agents, or employees for any cause of action related to the use of this exhibitor space. The company shall indemnify,

defend, and hold harmless CGA officers and employees and shall defend same against and hold harmless from any

allegations, claims, actions, suits, loss, damages, fines, penalties and costs (including, but not limited to, attorneys’

fees) arising out of or relating to the use of the exhibit space. If any settlement requires an affirmative obligation of,

results in any ongoing liability to, or prejudices or detrimentally impacts CGA in any way, then such settlement shall

require the CGA’s prior written consent. The CGA may elect to have its own counsel in attendance at all proceedings.

3. NO WARRANTY
The CGA makes no other warranty, express or implied, with respect to the exhibit space, including without limitation,

warranties of merchantability, of fitness for a particular purpose or use or title. Further, the CGA does not make any

warranty for any third party related to, without limitation, the site or the exhibit space.

4. FORCE MAJEURE
Neither party will be liable for any delay in performance hereunder if such delay is due to causes beyond the reasonable

control of such party. Such causes will include, without limitation, fires, floods, strikes or other labor disputes, war,

criminal disturbances, power failure, acts of God, and restrictions imposed by any governmental agency. In the event

such delay or nonperformance extends beyond thirty (30) days, either party may, at its option, cancel any portion of

this agreement and/or extend any date upon which any performance is due. Neither party will assess any damages

against the delaying party in such event.

5. PUBLICITY AND USE OF NAME
The company shall not use the name, likeness or trademarks of the CGA for any reason, including but not limited to

advertising, marketing, media communications or endorsement purposes without the prior written consent of the

CGA for each use.

6. REFUND POLICY
The CGA shall not refund any fees paid if the company cancels or does not use the exhibit space.


